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Video in the classroom

isn’t what it used to be.

"

boclips



Today ...
\Wideolis the king of edtech in the classroom.

—COMMON SENSE MEDIA, 2019

e \ideo-streaming services are the most commonly used type of digital tool
in the classroom (soURCE)

e 82% of teachers see students’ demand for video in education increasing
(SOURCE)

e Over half of Millennials and GenZers prefer to learn through video (source)

e 389% of higher ed faculty use online video services (souUrck)

e In higher ed, video is the 3rd most popular software type in use (soUrcE)


https://docs.google.com/presentation/d/1x9LRMZ0Vrs0idGbrygAQuLkh7xgqd8wmaiD8n3_8q-M/edit#slide=id.g705931a1d0_0_0
https://corp.kaltura.com/wp-content/uploads/2019/07/The_State_of_Video_in_Education_2019-1.pdf
https://www.pearson.com/content/dam/one-dot-com/one-dot-com/global/Files/news/news-annoucements/2018/The-Next-Generation-of-Learners_final.pdf
https://campustechnology.com/articles/2018/12/05/vr-tops-faculty-wish-list-for-the-classroom.aspx
https://campustechnology.com/articles/2018/12/05/vr-tops-faculty-wish-list-for-the-classroom.aspx

“Amid industry disruption and uncertainty,
successful publishers must focus on

providing unmatched value to schools.”
(SOURCE)
How? f

e Providing digital natives the same engaging qualities of
their favorite apps

Providing quality, vetted products to complement OER
Helping schools meet a variety of standards

Helping teachers become more effective
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Ensuring accessibility of materials

Supporting technology w/ customer support



https://www.londonbookfair.co.uk/__novadocuments/435743?v=636531088548800000

The answer is video. The solution is:

boclips

for teachers

A Humanities

L Life Skill

boclips



(11| Tube

“While YouTube is packed with
information and tutorials, it can

also be

—MICHAEL SYKES
AXIOS

“Working at YouTube on
recommendations, | felt | was the bad
guy in Pinocchio: showing kids a
colorful and fun world, but -

ki)
°

—GUILANNAUME CHALOT
FORMER YOUTUBE ENGINEER
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How Boclips for Teachers stacks up

: 3 YouTube A Infobase 5( @iscovery
DAILY PERIODICALLY ~ PERIODICALLY  PERIODICALLY
500k 130k 16k 87k

Tk+ <800 70+ 50+


https://www.youtube.com/channel/UCdxpofrI-dO6oYfsqHDHphw
https://www.infobase.com/wp-content/uploads/FS_L360.pdf
https://www.safarimontage.com/solutions/video-streaming-library.aspx
https://drive.google.com/file/d/1LyBsewIsIukk4GY37TLeTbNg-rFhoj9C/view?usp=sharing

When given the right tools, school leaders, teachers, and students can make
video a vital, engaging part of their education experience.

With our videos and technology, Boclips can help :

to K12 and HE
classrooms with
exclusive streaming
rights

boclips

of 5m primary and
secondary, 2m
post-secondary, and
400k workforce

with a proven -

demand from competitors by
(11k users and providing analogous
counting!) streaming service



can deliver videos via Boclips into schools

HAT WE GIVE YOU

e Sales enablement and marketing tools to
support acquisition

e Single sign-on (SSO) and technical
integration

e Onboarding, training, customer support,
and customer success for accounts

BENEFITS

e |Immediate go-to-market
e No (or minimum) development needed?
e Set pricing models

bGCUpS ® Revenue share



boclips

can deliver videos via Boclips into schools

HAT WE GIVE YOU

e Robust APl documentation so your
dev team can tailor our educational
services for your customers

e Consultancy services

e Curation support

BENEFITS

e Integratetoall___ properties

e Exclusive rights in Canada

e Flexible pricing models

e |Integration considerations

e Cost per user



can deliver videos via Boclips into schools

HAT WE GIVE YOU

e Quick start with our ready-to-go product
e SSO
e Inthe background we start engineering work

e We create tailored experiences within your
products with shared user profiles, collections...

BENEFITS

- B NELSON

e : e We can add value from day O

e We can come up with new video based ideas

ﬁ as we go
=\ e At all times, all the information for both our

product and your features is consolidated and

bcc“ pS cohesive
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“Amid industry disruption and uncertainty,
successful publishers must focus on

providing unmatched value to schools.”

(SOURCE)

How publishers provide value:

Providing digital natives the same engaging qualities of
their favorite apps

Providing quality, vetted products to complement OER
Helping schools meet a variety of standards

Helping teachers become more effective

Ensuring accessibility of materials

Supporting technology w/ customer support
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https://www.londonbookfair.co.uk/__novadocuments/435743?v=636531088548800000

boclips

www.boclips.com

PREPARED BY:

Zach Tussing
North America
zach@boclips.com | 617-821-1689
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https://www.boclips.com/hubfs/B2T%20Sell%20Sheet_US_7-2-19%20(2).pdf
https://www.youtube.com/channel/UCdxpofrI-dO6oYfsqHDHphw
http://www.infobasepublishing.com/StreamingSLLanding.aspx
https://www.safarimontage.com/solutions/video-streaming-library.aspx
https://drive.google.com/file/d/1LyBsewIsIukk4GY37TLeTbNg-rFhoj9C/view?usp=sharing
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I'm looking for a video about:

conf&nf bae&d Vs oy
selection of some of our best Browse our range of videos for the subjects that you teach and find collections tadloced
-:1«)‘. 10 your students’ needs

i profiles

Arts \J‘b Humanities O'
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B Pecforming Art B} Reading ng, and

-
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bocli

for teachers

boclips bty

for teachers

1055 result(s) found

What Is Poetry? - Poetry Defined
Released on Apr 1, 2015 by Advocate of Wordz

Subject: Teacher Training  Best for: Expl

ucator
mﬁnge

=4 Save 'C Share

curated

Is Hip-Hop, Poetry? - Poetry Defined
Released on Aug 17, 2016 by Advocate of Wordz

Subject: Literature  Best for: Brain break

Hip-Hop is the culture, Rap is the artfors
Hip-Hop is Poetry, they mean "is rap a f

= Save <: Share

[E) Transcript

this episode, we don't hold back in answering this question

[E) Transcript

pedagpgical subjects + tags!

Youraccountv  Subjects v

= Filter

] poetry

©5m11s On the news

lainer

In the inaugural episode of this new webseries "Poetry Defined,
we tackle our series' namesake. We define what poetry is and
briefly explore its etymology. This will set-up the rest of this.

Collections

ubject: Literature

Ages: 11-14

downbadable
transtripts a
al sorts of
infogmﬁone a
tools 10 chare
WUy oW
collections

©10m21s

A
+4

'm. So when people ask if
form of poetry?". And in

[ Lesson Plan * 7 videos

This content package is
designed to be adapted to
however your classroom will




beglips

I'm looking for a video about:

Q Enter your search term

T Videos for you

Watch a selection of some of our best
videos

UN Global Goal 4: Quality Education (Ages
5-1)

‘TED-Ed: Fresh water scarcity: An
introduction to the problem - Christiana

Arts > Art History

& Video collections

Romanticism and the Future [n]

Subject:Lierature  Ages: 1416

5 Losson Plan 5 videos.

The Romantic movement emerged in both
to

&7 Our subjects

Youraccoutv  Subjectsv  Tutorials

Browse our range of videos for the subjects that you teach and find collections tailored

1o your students' needs.

Humanities @[’

Civies and Government
Literature
Philosophy and World Religions

Reading, Writing, and Literacy

viewall (11) >

Life Skills £9

Arts e‘b‘
Art History
Design
Fine Art
Performing Arts
viewall (7) >
STEM ﬁg

Biology and Life Science
Computer Science
General Science

Mathematics

Art, Abolitonism, and Activism |

Subject:Fne Art Ages: 1418

e
Hat -

B Lesson Plan 3 videos

I the era of Abolitonism, anti slavery

the realty

Impossible Field Trips n

Subject ages: 7+

7

EEFra ..

boclips

Picasso

Career Preparation
Early Childhood
Health and Nutrition

Social and Emational Learning

9

Subject:ArtHistory  Ages: 9%

38 videos

‘Spending most of his adult lfe in France, and

arguably the mos

stimportant aristof the

20th century these videos explore hs.

Romanticism

Subject Lnerature  Ages: 11+

Content

Teacher
collaboration
and peer
support

Boclips
support &
resources

Search &
filter

Sharing &
integration

Accessibility

Technical

.

.

.

.

.

-

.

Over 100,000 classroom-ready video clips

Video formats include animations, lectures, short documentaries, breaking news,
and historic moments

Cross-curricular coverage for all grades and age levels (K12)

Features exclusively short-form videos (most under 10 minutes) to improve
engagement and focus

Teacher ratings on videos (1-5 stars) promote popular content

Best-for tags allow teachers to indicate how they would use with their class: brain
break, hook, experiment, context builder, review, explainer

Customizable collections aollow teachers to create, save, and share video
collections, which are browseable by subject

Closed teacher Facebook community gives other teachers the ability to learn from
each other

Video-first lesson plans

Knowledge base of help articles

Live and recorded webinars

Video how-tos

Downloadable Video Learning Strategies
Online chat & email support

Filter video results based on subjects
Transcript-bolstered search improves search results

Integrates with Google Classroom

Teachers can share links to individual videos with students or use those links with any
learning management system

Videos stream on video player

Segmented playback allows teachers to share only the part of the video that's relevant

Instructional videos feature built-in transcripts and closed captioning
Content supports SEM learning, ELL, SEMH, ADHD, and other areas of need

Browser-based platform eliminates the need for special hardware or software
Responsive design ensures compatibility with any device (computer, tablet, or
phone)

Videos can be accessed on demand 24/7 from any location

Google and Microsoft single sign-on




What makes
Boclips

unique?

boclips

Bringing the world’s best educational videos safely into
the classroom.

Video-streaming services have become the most popular type of digital tool K-12 teachers
use with students, making educational video platforms the “king of edtech” in today’s
classroom.! Despite the proven benefits of video for learning and engagement? and
students’ demand for more video,? free video services like YouTube and Netflix have raised
important issues around content quality and the harmful nature of inappropriate comments
and ads, as well as fair use and copyright. Traditional paid platforms like Discovery
Education, Safari Montage, and Infobase alleviate these concerns, but they come with their
own challenges and limitations: dated content, smaller video repositories, expensive
hardware, and intensive onboarding, to name a few.

Only Boclips provides teachers access to the largest educational video library available on
the market today so teachers can discover, curate, and use videos safely in their lessons.
All 2 million+ video clips in the Boclips’ platform are copyright-cleared, ad-free, and sourced
from over 150+ providers to support learning objectives across subject areas and age
levels. The platform makes it easy for educators to organize, rate, share videos to maximize
in-class and student-usage measures. As a web-based app, Boclips does not require
additional hardware or software and provides onboarding support and materials to get
teachers up and running with minimum effort.

NOTES


https://www.commonsensemedia.org/sites/default/files/uploads/research/2019-educator-census-inside-the-21st-century-classroom_1.pdf
https://knowledge.library.iup.edu/cgi/viewcontent.cgi?article=1146&context=etd
https://corp.kaltura.com/wp-content/uploads/2019/07/The_State_of_Video_in_Education_2019-1.pdf

Original

boclips



boclips
WORLD OF VIDEO

Prepared for Nelson Education
January 23rd , 2020




What we know

the amount of internet

the average time 8-18

the average time of GenZ students spend

traffic expected to be
online videos by 2020

year olds spend
consuming digital media
each day

13-24-year-olds spend over 3 hours a day on
watching online videos video platforms daily
each week

Cisco
Pearson

Common Sense Media Defy Media

Educational video is valued by teachers ...

of educators of educators
agree or believe video :
90% Stgmngly 929 helps them 1o ** and has proven pedagogical power.
(o}
agree that be more & Introduce complex concepts
video plays a effective
e . 2 .
Zgﬂii'ﬁ';’r'ﬁ in teachers Q Provide real-world context

Q Reinforce ideas

"Kaltura 2Corporation for Public Broadcasting



https://corp.kaltura.com/resources/webinars/video-based-tools-to-improve-learning-outcomes-and-student-engagement/?aliId=271050293
https://www.cisco.com/c/dam/en_us/solutions/industries/docs/education/ciscovideowp.pdf
https://www.commonsensemedia.org/research/The-New-Normal-Parents-Teens-and-Devices-Around-the-World
https://variety.com/2016/digital/news/millennial-gen-z-youtube-netflix-video-social-tv-study-1201740829/
https://www.cisco.com/c/en/us/solutions/collateral/service-provider/visual-networking-index-vni/white-paper-c11-741490.html
https://www.pearson.com/content/dam/one-dot-com/one-dot-com/global/Files/news/news-annoucements/2018/The-Next-Generation-of-Learners_final.pdf

What We Offer

The Boclips for Teachers video platform provides teachers with the content, tools, and strategies they
need to use video in the classroom safely, easily, and with maximum effectiveness. Packed with over
1 million high-quality videos and an array of standards- aligned resources, our flexible platform
empowers teachers to enrich lessons with video whenever, however, and wherever they see fit.

>

World Class
Videos

With over 1 million
educational videos
from the world’s
leading content
producers, our videos
are hand-selected by
teachers FOR teachers
and aligned to global
curricula.

>

Teacher Friendly
Features

Our videos are
searchable by subject,
age level, and
curriculum to save
teachers time, while
our platform allows
teachers to share, edit,
and store videos.

>

Distraction Free
Content

Specifically designed
for educational
purposes, our videos
are free from
advertising and
inappropriate content
to keep the focus on
deepening students'
learning.

>

Worry-Free
Viewing

With a closed platform
that safeguards
security and privacy
and rights-ready
content, teachers can
now use videos in the
classroom with
complete peace of
mind.




Our Value Proposition to Nelson

Increase market share

~ 5 million students in Primary
and secondary

~2 million in post secondary
~400k in workforce training

Increase Price

How sensitive our your
client with OER, competitors,
etc.

Sell new solutions

Offer the market a new
solution that already has proven
demand (+Boclips)

Boclips can provide and
unrivaled solution in the

education streaming space.

130+ publishers, 1 million
videos, and a tested and
proven solution to bring
engaging and safe video
resources into the
classroom

Increasingly organizations
like Discovery, Safari
Montage and Infobase are
targeting market expansion
into Canada.

By providing an analogous
streaming service you can
keep you clients before
they even begin to have
these dialogs




How We Compare

There are many resources for video to the classroom, from Youtube to Netflix, but the challenge becomes how do you get
the right resources at the right price. Often the video libraries available come with a price to enter and a variety of

additional costs and packages that significantly complicate the solutions and limit users access to only a subset of
required videos

gJiscovery

CATION™

- Dynamic Content: Unlike our competitors Boclips content
LA is updated daily by new content and content partners.
Boclips User : “Content is student-safe, organized and
your lessons are planned. What could be better?"

e  Our Current Reach Pilot for first 6 months with over 10000
teachers

e  Currently 7 District design partners supporting
o 276 Schools
o 12,351 Teachers
o 181,467 Students




Our Business Model

At Boclips, we are different. Our company was founded to address the challenge of video access and use in the classroom, not to provide another
bloated video based curriculum solution. We believe school leaders, teachers and students, when given the right tools can make video a more
important and engaging part of their education experience.

There are three key pillars to Boclips that delivers on this mission and provides value to the end users which focus on currency, relevancy and
choice

—@— [ @ N W

Content Technology Curation

Built tandard We provide lexile and
Always adding new uiit on standards subject level alignment

content partners

Enterprise level search Tools for you to curate and

Nightly uploads _ _ share
Responsive Design

Never stale Video based lesson plans
to get started

\_ J \_ Y, \_ J




Nelson + Boclips

We envision a partnership that provides significant content value and helps Nelson support its digital vision.
Steven Browns vision of “...new technologies and giving kids the choice to learn how they want to
learn” is exactly what we believe and we can help Nelson deliver on it. On dynamic library of world wide

content delivers the type of instructional and news video that your consumers demand and have come to
expect in their learning journey.

Ability to integrate to all Nelson
properties

Immediate go to market
Exclusive rights in Canada

Exclusive rights in Canada
Flexible pricing models
Integration considerations
Cost per user

Set pricing models
Revenue Share




Imagine a world ....

You use our API
documentation to
build a customized
learning experience
for your users
around video.

e Through our API integration,
you gain instant access to

Boclips’ video repository

boclips

2m+ 160+ 40+
Clips Brands Subjects

Your users watch safe, rights-ready
videos from our library without ever
leaving your platform.




Seamlessly integrate our videos into your digital resources with our API or LTI. Your
users can play videos from our library without leaving your learning environment.

Features and benefits Pricing

e 100% rights-ready videos delivered via API or LTI e Flexible: Pay per view or pay upfront

e On-demand access to our entire library of 1m+
rights-ready videos

e Access to current events and news, updated daily
e Education-focused, open-source video player

e Content performance insights

e Closed captioning and transcripts*

*Add-on service



YouTube under fire for
recommending videos of kids with
inappropriate comments

Natasha Lomas @riptar / 2months ago C] Comment
[WE4R IS D} =

Policy
. . 9 l 2. 0 8 .
Whatis Article 137 The EU's divisive new copyright e—
'
plan explained B ' t |“-
Article 13 of the EU's new copyright directive has sparked huge controversy online, an n I ng cum m en s won Ix
with You i i L

'ube campaigning strongly against the proposal. We explain why

YouTube's paedophile problem. Its
algorithm s totally broken

™
. Disabling comments on all videos of minors on YouTube is using a blunt instrument
u e er to tackle a precise problem

Home Millionaires Creators Going Pro Insights Data Cover Stories YouTube Branded E:

Is A YouTube COPPAcalypse Coming? FTC
Rules Could Start Demonetizing Creators
In 2020

Tube



Conclusion



